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Social Responsibility 
Some people say that everyone has a social responsibility. This means they have the 
responsibility to act to benefit society as a whole. To do this, one must maintain a balance 
between the economy and ecosystem. The social responsibility of an individual is mostly bases 
on their ethics and beliefs. What one person thinks is a social responsibility could be the total 
opposite of what another individual thinks. 
Social responsibility relates to business because businesses are forced to make decisions 
that affect the economy and society as a whole every day. Businesses try to use ethical decision 
making to gain more security in their business. They make decisions that allow the government 
to minimize their involvement with the corporation. For example, if a company has dangerous 
emissions from their factories, they might go to the public and ask them what they think about 
it and what they should do to better the environment. 
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